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The objective of this study was to assess the entrepreneurial intention of women in a South African province. 
The study employed a quantitative, exploratory research design, utilising a self-administered survey of 200 
women in South Africa’s North West province. A non-probability sampling approach was followed. Data were 
analysed using the Statistical Package for Social Sciences (SPSS) by means of an exploratory factor analysis, 
Pearson’s product-moment correlation and multiple regression analysis. Findings revealed that moderate 
entrepreneurial intentions exist among women in the North West province. Entrepreneurial self-efficacy was 
found to yield the greatest influence on entrepreneurial intention, followed by risk-taking attributes and cultural 
perspectives. It also emerged that attitudes towards entrepreneurship, cultural perspectives, risk-taking and 
self-efficacy had a significant and positive relationship with entrepreneurial intention. There was no statistical 
difference in entrepreneurial intention in terms of age, educational qualifications and employment status. The 
study provides guidelines for governmental and non-governmental role players in harnessing and promoting 
entrepreneurial intention among women. The study provides insights into the existence of entrepreneurial 
intention in a rural setting in South Africa, which has been neglected in literature. This study contributes to the 
existing body of knowledge on entrepreneurial intention in South Africa. The findings can be used to guide policy 
interventions as they highlight factors which should be integrated into programmes enhancing women’s 
entrepreneurial intention.          
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1. INTRODUCTION 
Long held traditional perceptions of men acting as the sole providers for their families are 
progressively changing around the world (Zeb, 2018). While this positive shift in economic 
participation has been noted, women entrepreneurs continue facing challenges when wanting 
to contribute to economic growth. Authors such as Georgieva (2017) and Meyer and Klonaridis 
(2020) have argued that a woman’s economic participation is highly beneficial for families, 
communities and the economy. The South African President, Cyril Ramaphosa, pointed out 
that raising the income and standard of living of women is key to building stable communities 
(Ramaphosa, 2020). The importance of women entrepreneurship is of such magnitude that 
the expansion thereof around the globe has been key in overcoming economic challenges and 
furthering economic development (Meunier et al., 2017; Zeb, 2018). Statistics from some 
emerging markets, such as the case of Ghana, have shown that women’s inclination to engage 
in entrepreneurial activities was at 38%, which is greater than that of men, at 35%. However, 
in many emerging markets this drive to engage in entrepreneurial activities is driven through 
necessity, rather than through opportunity (Quartey et al., 2018; Zhu et al., 2019). In other 
contexts, cultural constraints, gender bias and lack of societal support deter women from 
becoming entrepreneurs in countries such as Brazil, Canada, Portugal, Spain, the United 
Kingdom and the United States (Mastercard Index of Women Entrepreneurs, 2018). 
According to Statistics South Africa (2019), South Africa’s population count is at approximately 
58.8 million people, 51% of whom are women. However, seen against these statistics, 
women’s involvement in entrepreneurial activities in South Africa was low at 10.2%, compared 
to men at 11.4% in 2019 (Bosma et al., 2020). In comparison to Africa, participation of women 
in entrepreneurship in South Africa is amongst the lowest on the continent, and particularly 
low between the ages of 18 and 34, and only peaks among those in the 45-54 age bracket 
(Kelley et al., 2017; Sekatane, 2018). These findings are consistent with the MIWE report 
(2018), which indicates that South Africa is ranked 42nd of 57 countries profiled in terms of 
women business owners, which translates to only 18.8% participation. This problem appears 
to be most pressing in the North West province in South Africa, based on the indication of 
Statistics South Africa (2018) that only 44% of women are economically active, despite being 
in the majority in the province, as opposed to 56% of economically active men. Moreover, in 
2017, the unemployment rate was higher at 28.3% for women compared to 25.4% for men in 
the subject province. Despite a population size of around 3.9 million and a contribution of 6.4% 
to South Africa’s Gross Domestic Product, the North West province is a predominantly rural 
and poor province where a trend of migration towards the Gauteng province in search of job 
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workers also drains the province of potential entrepreneurs. Studies on female 
entrepreneurship in the North West province, such as by Henning and Akoob (2017), reveal 
that factors such as gender discrimination, lack of education and domestic violence impede 
women’s entrepreneurship and deprive female entrepreneurs of opportunities. A lack of 
business and financial skills and the lack of business networks have been found to act as 
barriers to women entrepreneurship in the North West province, however this phenomenon 
has not been explored exhaustively (Henning & Akoob, 2017).  
This indicates that the contribution of the North West to the national GDP will be further 
hampered. Given the key role of entrepreneurship in job creation, it is important to determine 
factors inhibiting women’s entrepreneurial intentions in the North West province.  
This study embraces Ajzen’s (1991) Theory of Planned Behaviour (TPB) to assess the 
entrepreneurial intentions of women. The TPB argues that intention is measured by three 
elements, namely, (i) attitude towards the behaviour, (ii) subjective norm and (iii) perceived 
behavioural control. This theory has been tested in numerous studies (Gird & Bagraim, 2008; 
Kautonen et al., 2013a; Malebana & Swanepoel, 2015; Dinc & Budic, 2016) which explored 
the entrepreneurial intentions of diverse people in various environments all over the world. 
However, in the North West province, there is scant research on the entrepreneurial intentions 
of any population group, particularly that of women. This study seeks to bridge this gap by 
using the TPB to assess the intentions of women to start businesses.   
2. LITERATURE REVIEW 
The sections that follow present an overview of the pertinent literature on the topic under 
discussion, namely the TPB, entrepreneurial intention, as well as female entrepreneurship. 
2.1. Theory of Planned Behaviour  
The TPB was developed by Ajzen (1991) as a result of identified shortcomings of his original 
Theory of Reasoned Action (TRA). In 2005, Ajzen elaborated that the inclusion of perceived 
behavioural control into the TPB was as a result of shortcomings in the TRA. It is for this 
reason that at the heart of the TPB lies the notion that intentions reflect the effort that 
individuals are prepared to make to engage in a particular behaviour (Ajzen, 1991; Krueger et 
al., 2000). Ajzen (2005:117) points out that “a person's intention to perform a behaviour is the 
most important immediate determinant of that action”. The TPB, to this effect, proposes three 
‘determinants of intention’, notably, (i), subjective norm (ii) attitude towards the behaviour, and 
(iii) perceived behavioural control (Schlaegel & Koenig, 2014). Subjective norm (SN) refers to 
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(Ajzen, 1991; Ajzen & Cote, 2008). These authors also make mention to the fact that social 
pressure is generally informed by normative beliefs, which can be defined as “the expectation 
that a given referent individual or group would approve or disapprove of performing a 
behaviour” (Ajzen & Cote, 2008:302). Attitude toward the behaviour (ATB) can be defined as 
“a disposition to respond favourably or unfavourably to an object, person, institution or event” 
(Ajzen, 2005:3).  
Hypothesis 1 (H1) can therefore be set as follows: A positive relationship exists between 
attitude towards entrepreneurship and entrepreneurial intent. 
Studies, by Fretschner and Weber (2013), showed that strong beliefs around responsibility, 
financial success and self-reliance result in a positive attitude towards entrepreneurship. 
Perceived Behavioural Control (PBC) refers to the “perceived capability to perform the 
behaviour” (Ajzen & Cote, 2008:301). Beliefs on control concern themselves with the existence 
of factors likely to accelerate or encumber performance of a particular behaviour. To this effect, 
Walter and Dohse (2012) found that entrepreneurial role models, and social support in terms 
of knowledge, significantly impact entrepreneurial intentions. Perceived Behavioural Control 
is therefore at the nexus of social capital (a network of relationships) and the ability to identify 
a business opportunity (Ramos-Rodríguez et al., 2010). 
The TPB as a tool to assess entrepreneurial intention has been verified in a number of studies, 
as well as in the South African context. In the South African context, studies by Gird and 
Bagraim (2008), Malebana and Swanepoel (2015), as well as Mbuya and Schachtebeck 
(2016) have confirmed validity of the TPB instrument. In the global context, prominent studies 
such as by Kautonen et al. (2013a), Dinc and Budic (2016), Palupi and Santoso (2017) have 
investigated entrepreneurial intent amongst an adult population, while also taking gender into 
account. However, a critique of the TPB is however the lack of synthesised evidence linking 
intention to action, thereby calling for an investigation into the relationship between intention 
and behaviour (Kautonen et al., 2013b). Consequently, a stream of research has emerged 
positively linking intention to action using the original constructs of the TPB, with some of these 
studies finding that entrepreneurial motivation positively affects the intention-behaviour-link in 
the TPB. These studies thereby act as predictors of observable action based on self-assessed 
entrepreneurial intent (Kautonen et al., 2013a; Kautonen et al., 2013b; Alam et al., 2019). 2.2.
 Entrepreneurial intention 
Bird (1988:442) states that “intentionality is a state of mind directing a person's attention 
toward a specific object or a path to achieve something”. Hisrich et al. (2013:17) define 
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entrepreneurial outcomes”. Entrepreneurial intention can be regarded as the pre-cursor to new 
venture creation, before such a venture is launched in reality (Travis & Freeman, 2017). As 
intention can be considered a psychological process, it requires persistence, perseverance 
and courage from an individual (Bird, 1988). Entrepreneurial intention is therefore a 
fundamental antecedent to new venture creation (Lee et al., 2011; Martins et al., 2019). 
Krueger et al. (2000) state that intentionality is at the heart of entrepreneurial activity, adding 
that intentionality plays an intermediary role between the act of new venture creation and the 
antecedents of such intentions. 
Given the importance of entrepreneurial intention in predicting entrepreneurial behaviour, the 
body of knowledge surrounding this concept has been expanded by scholars such as Liñán 
and Chen (2009), Schlaegel and Koenig (2014) and Shinnar et al. (2018). Two opposing 
theories, the Entrepreneurial Event Model (EEM) and TPB, have been extensively used to 
investigate entrepreneurial intention (Solesvik et al., 2012; Schlaegel & Koenig, 2014). 
Krueger et al. (2000:416) argue that “these models offer sound theoretical frameworks that 
specifically map out the nature of processes underlying intentional behaviour”. The EEM, 
developed by Shapero and Sokol (1982), links perceived desirability, propensity to act, as well 
as perceived feasibility as dimensions of entrepreneurial intention. According to Krueger et al. 
(2000:418), “perceived desirability is the extent to which an individual is attracted to becoming 
an entrepreneur, considering intrapersonal and extrapersonal factors”. Propensity to act is a 
“person’s disposition to act on one’s decisions” (Shapero & Sokol, 1982), while personal 
feasibility is the “extent to which an individual perceives their personal ability to start a business 
is referred to as personal feasibility” (Krueger et al., 2000:418). Authors such as Carsrud and 
Brännback (2011) expand the discussion on entrepreneurial intent by focusing on 
implementation intentions, rather than traditional environmental barriers to entrepreneurial 
intent. These authors further argue that often a significant lag exists between the intention to 
start a business and actual implementation, often owing to availability of opportunities. The 
inclusion of personal behavioural goals is therefore recommended.  
While the dimensions of the TPB are traditionally used to measure entrepreneurial intent, the 
inclusion of several factors have emerged which aid in the determination of entrepreneurial 
intent. Authors such as Mbuya and Schachtebeck (2016), Malebana (2016) as well as Meyer 
and Hamilton (2020) have argued that entrepreneurship education can be a predictor of 
entrepreneurial intention as the principal aim of entrepreneurship education is to prepare an 
individual to think like an entrepreneur and start a new business (Tobias & Ingrams, 2010).  
Hypothesis 2 (H2) can therefore be set as follows: A positive relationship exists between 
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Similarly, self-efficacy, when seen as an individual’s belief in his/her own abilities, has a link 
to entrepreneurship in that an individual will believe that one’s own abilities are sufficient in 
mitigating risks and solving challenges when involved in new venture creation (Bandura, 1994; 
Sadriwala & Khan, 2018).  
Hypothesis 3 (H3) can therefore be set as follows: A positive relationship exists between self-
efficacy and entrepreneurial intent. 
In addition, cultural factors are critical when encouraging entrepreneurial behaviours as 
society has an influence on one’s perception of entrepreneurship as a career option (Liñán et 
al., 2013). Other authors have found that culture and gender moderate the relationship 
between entrepreneurial perceptions and intentions (Shinnar et al., 2012), thereby suggesting 
that the entrepreneurial intentions of women are lower in ‘masculine’ cultures.  
Hypothesis 4 (H4) can therefore be set as follows: A positive relationship exists between 
cultural perspectives and entrepreneurial intent. 
Lastly, authors such as Tipu (2017) and Meyer (2018) have suggested that the element of 
risk-taking, when viewed from a gender perspective, has borne inconsistent results. These 
authors further argue that risk-taking is essentially a decision-making variable and therefore 
can be factored in when evaluating intention.  
Hypothesis 5 (H5) can therefore be set as follows: A positive relationship exists between risk-
taking and entrepreneurial intent. A summary of the variables utilised in this study is presented 
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Table 1:  Definition of study variables 
Variable  Definition  Author 
Entrepreneurial intention (EI) “A conscious awareness and 
conviction by an individual that they 
intend to set up a new business 
venture and plan to do so in the 
future” 
Liñán et al. (2013:77) 
Attitude towards 
entrepreneurship (AW) 
“the degree to which a person has a 
favourable or unfavourable 
evaluation or appraisal of the 
behaviour in question” 
Ajzen (1991:188) 
Cultural perspectives (CP) A system of “shared values, beliefs 
and expected behaviours” 
Hayton et al. (2002:33) 
Risk-taking attributes (RT) “a willingness to pursue 
opportunities that have a 
reasonable likelihood of producing 
losses or significant performance 
discrepancies” 
Kuratko et al. (2011:66) 
Entrepreneurial self-efficacy 
(ES) 
“people's beliefs about their 
capabilities to produce designated 
levels of performance that exercise 
influence over events that affect 
their lives. Self-efficacy beliefs 
determine how people feel, think, 
motivate themselves and behave” 
Bandura (1994:2) 
Entrepreneurial education (EE)  “the structured formal conveyance 
of entrepreneurial competencies, 
which in turn refers to the concepts, 
skills and mental awareness used 
by individuals during the process of 
starting and developing their 
growth-oriented ventures” 
Albert et al. (2004:5) 
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Attitude toward the behaviour
 
Source: Author’s compilation 
2.3.  Female entrepreneurship 
Women’s participation in the mainstream economy has been acknowledged as being pivotal 
to achieve a number of positive socio-economic outcomes, such as sustainable economic 
development, improved health outcomes, poverty alleviation, as well as improved welfare and 
education (Statistics South Africa, 2014). The South African government proposed the 
National Development Plan (NDP), which coherently articulates the country’s future, 
highlighting the need for active economic participation of women as key if economic 
development and women’s empowerment are to be realised (National Planning Commission, 
South Africa, 2011).   
To this effect, Golla et al. (2011:4) aptly state that “a woman is economically empowered when 
she has both the ability to succeed economically and the power to make economic decisions”. 
The Global Entrepreneurship Monitor (GEM) report states that the higher the level of female 
participation in entrepreneurship, the more likely women are to contribute substantially to 
economic growth and to their children’s education, mentor other women and be active in 
society (Kelley et al., 2017). While a wide range of highly funded government initiatives exist 
in South Africa to promote entrepreneurial development (Herrington et al., 2017), the 
Department of Trade and Industry (2005) stresses that any such initiatives must be both 
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to a myriad challenge that female entrepreneurs encounter to this day (Deborah et al., 2015; 
Pounder, 2016; Sekatane, 2018), thereby impeding participation of women in 
entrepreneurship (Sekatane, 2018).   
Entrepreneurs face a number of generic challenges, irrespective of gender. These challenges 
include inadequate planning, leading and control skills in the micro-environment, organising, 
competitive threats and economic, social, political and legal challenges in the macro-
environment (Nieman et al., 2008; Louw & Venter, 2010). Panda (2018) however argues that 
even though the challenges might be generic to both men and women, their intensity tends to 
be higher for women. In different studies, inhibiting factors such as lack of financial knowledge, 
family concerns, finance, heightened competition in the market and a weak economy have 
been cited (Itani et al., 2011; Troyani, 2019; Zhu et al., 2019). Current research on female 
entrepreneurship however also largely ignore the existence of secondary choice-behaviours, 
as well as an overt focus on educational qualifications as representing employability (Elo et 
al., 2020). These authors argue that in a developed market context, discrimination and 
external institutional aspects, as well as sociocultural norms act as barriers to economic 
participation (Elo et al., 2020). Other studies which have investigated barriers confronting 
women entrepreneurs in various countries found commonalities in most of them (Belwal et al., 
2014; Panda & Dash, 2014; Karan & Shokeen, 2017; Nziku & Struthers, 2018; Panda, 2018). 
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Figure 2:  Challenges faced by women entrepreneurs and the way forward 
Managerial issues:
• Lack of 
entrepreneurial 
education
• Lack of information 
and network support
Economic issues:
• Limited access to 
finance
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Source: Adapted from Agrawal (2018:11) 
3. MATERIAL AND METHODS  
The main purpose of this study was to assess the entrepreneurial intention of women in the 
North West province of South Africa. This study made use of a quantitative research approach 
to achieve this objective. As the aim of this study was to identify relationships between 
selected concepts (i.e. attitude towards entrepreneurship, cultural perspectives, risk-taking 
attributes, self-efficacy and entrepreneurial education) and entrepreneurial intention, a 
quantitative research design was deemed appropriate. The study followed a post-positivistic 
philosophical stance which allowed for a deductive research approach to be selected. In 
ascertaining entrepreneurial intentions, literature was utilised to deduce a testable relationship 
between independent variables with entrepreneurial intention.  
A survey strategy was adopted in the form of a self-administered questionnaire. Responses 
were collected from women located in the North West province in South Africa, covering an 
area of 104,882 km2. The population for this study consisted of women between the ages of 
18 and 60, residing in the selected province. Approximately 1 million women fall into this 
category in the North West province (Statistics South Africa, 2019). As no database of women 
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predominantly comprised groups of women sharing similar interests and activities. These 
included, inter alia, women’s empowerment initiatives, heritage preservation interests and 
fitness activities. The study employed a convenience sampling approach as the researcher 
had a previous working relationship with some of the coordinators of the shared interest 
groups. The study made use of an existing entrepreneurial intention questionnaire, proposed 
by Liñán and Chen (2009). This questionnaire had also previously been validated in other 
studies (Liñán et al., 2013; Malebana, 2014; Malebana & Swanepoel, 2015; Mbuya & 
Schachtebeck, 2016). The questionnaire contained three sections, with Section A containing 
demographic questions. Section B contained questions on one dependent and five 
independent variables, namely (i) entrepreneurial intention (dependent variable), (ii) attitude 
towards entrepreneurship, (iii) cultural perspectives, (iv) risk-taking attributes, (v) 
entrepreneurial self-efficacy and (vi) entrepreneurial education. Section C sought to determine 
more detailed responses on future entrepreneurial endeavours, such as targeted industry and 
type of business.  
A 7-point Likert scale was adopted for this study to accurately gauge strength of responses. 
Data were analysed by means of the Statistical Package for the Social Sciences (SPSS), 
version 25, and made use of descriptive statistics, factor analysis, Pearson product-moment 
correlation analysis and regression analysis. To determine the reliability of the instrument, the 
questionnaire was pre-tested and administered twice (one week apart) to ten respondents with 
similar characteristics to the study population. The study adhered to strict ethical principles 
with respondents being provided with a cover letter outlining right to withdraw at any point, the 
voluntary nature of the study, statement of confidentiality and anonymity, as well as a consent 
form. Ethical clearance to conduct the study was obtained from the relevant Research Ethics 
Committee. 
4. FINDINGS AND DISCUSSION 
A total of 250 paper-based questionnaires were distributed and 207 were returned, thereby 
yielding a response rate of 82,8%. In total, 200 of the 207 returned questionnaires proved 
usable. In terms of demographics, representation of women in the sample was the highest in 
the age group of 30-39 at 33% (n=66), followed by the age group of 20-29 at 32% (n=64). 
Women in the age group of 50-59 constituted 6% (n=14) of the sample, while only 3% (n=5) 
were over the age of 60. In terms of qualifications, 9.5% (n=19) of the respondents held 
postgraduate degrees, while 15.5% (n=31) did not hold a school leaving or any formal 
educational qualification. Twenty percent (n=40) had a post-Matric (school leaving) certificate 




Entrepreneurial intention: Perspectives from  






Journal of Contemporary Management 
DHET accredited 
ISSN 1815-7440 
Volume 17 Issue 2 
2020 
Pages 550-572 
Page 12  
 
leaving (matric) certificate formed the highest proportion of the respondents at 33% (n=66). In 
terms of entrepreneurial education, 73.5% (n=147) of the sample had not attended any 
entrepreneurial education course or programme, while only 26.5% (n=53) had attended such.  
4.1. Factor and reliability analysis 
As the original scale by Liñán and Chen (2009) was amended for clarity in wording, and a 
section of Entrepreneurial Education added, an Exploratory Factor Analysis (EFA) was 
conducted. In conducting the EFA an assessment of the suitability of data, factor extraction, 
as well as factor rotation and interpretation were performed. Values for the Kaiser-Meyer-Olkin 
(KMO) Test for Sampling Adequacy stood above 0.8 for all scales, higher than the 0.6 cut-off 
value (Pallant, 2016). Bartlett's test of sphericity for all scales was significant at 0.000, 
indicating that factor analysis was appropriate. One item in the entrepreneurial education scale 
was removed due to a low factor loading and removed from further analysis. For the factor 
extraction Kaiser’s criterion was followed and factors with eigenvalues great than one retained 
(Pallant, 2016). All factors were retained as per the original model, however cultural 
perspectives and entrepreneurial education split into two factors. For cultural perspectives, 
the split was based on one factor indicating as positive cultural perspectives, mainly relating 
to the close social environment of the respondents, while the other factor referred to negative 
cultural perspectives, relating to the general social environment. Communality values were in 
excess of the recommended value of 0.3 (Pallant, 2016), indicating good fit. For 
entrepreneurial education, two factors emerged under the themes of education fails women 
entrepreneurs (Factor 1) and education is needed for women entrepreneurs (Factor 2). 
Communality values were also in excess of the recommended value of 0.3. 
Creswell and Creswell (2018) note that the internal consistency of the scale is qualified by a 
Cronbach's Alpha value varying between 0 and 1, with a scale exceeding a coefficient of 0.7 
is deemed reliable. Cronbach’s Alpha values of the six individual constructs for this study 
varied from 0.5 to 0.9. Entrepreneurial intention had the highest coefficient at 0.960, followed 
by self-efficacy at 0.951, 0.944 (attitude towards entrepreneurship), 0.845 (risk-taking 
attributes) and 0.810 (cultural perspectives), thereby indicating good internal consistency. A 
low Cronbach's Apha value (0.533) was observed for the scale of entrepreneurial education. 
Based on the low number of items (five) in the scale, the mean inter-item correlation was 
considered as a measure of internal consistency. Pallant (2016) indicates a minimum value of 
0.20 for mean inter-item correlations. The entrepreneurial education scale recorded a mean 
inter-item correlation of 0.191, which according to Clark and Watson (1995) is deemed 
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Pallant (2016), other studies making use of the same scale recorded similar results which 
were deemed acceptable (Van Tonder, 2017; Anwar & Saleem, 2019).   
4.2.  Descriptive statistics  
This section provides the mean, standard deviation and average mean of entrepreneurial 
intention and its dimensions. The variables utilised in this study are presented in Table 2. 
Respondents were requested to indicate their level of agreement on a scale from 1 (strongly 
disagree), 4 (unsure) to 7 (strongly agree).  
Table 2:   Descriptive statistics  
Dimension N 𝒙𝒙� Std. Dev Avg. 
mean 
Entrepreneurial Intention 200 5.12 1.861  
Attitude Towards Entrepreneurship (AW) 200 5.19 1.841 
Cultural Perspectives (CP) 200 4.41 1.698 
Risk-taking (RT) 200 4.93 1.801 
Entrepreneurial self-efficacy (ES) 200 4.77 1.803 
Entrepreneurship Education (EE) 200 4.64 1.869 
The overall mean of entrepreneurial intention and its antecedents 4.84 
Source: Research findings  
For Entrepreneurial Intention, a mean of 5.12 was recorded, suggesting that respondents 
slightly agreed with an intention to become entrepreneurs. Despite respondents indicating 
slight agreement towards EI, respondents seemed to indicate the importance of 
entrepreneurship in society by indicating determination to start a business in the near future. 
This compares favourably with other studies (Kelley et al., 2017; Vinindwa, 2019) in terms of 
entrepreneurial intentions among women. Although EI does not always translate into new 
venture creation, Martins et al. (2019) argue that intention plays a pivotal role in predicting the 
start of any entrepreneurial activity. The average mean for attitude towards entrepreneurship 
yielded a value of 5.19, which indicated slight agreement. The statement “If I had the 
opportunity and resources, I’d like to start a business" (?̅?𝑥=5.58; SD=1.841) yielded the highest 
agreement, thereby implying that a positive evaluation of entrepreneurship might be evoked 
by the availability of opportunities and resources. Eagly and Chaiken (2007) argue that 
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can be established. This sentiment is affirmed by Belwal et al. (2014), who found that women 
favoured new venture creation owing to association with a positive reception and support by 
society. In terms of cultural perspectives, a mean of 4.41 was recorded, thereby tending 
towards being ‘unsure’ about views on the respondent’s cultural environments concerning 
women entrepreneurship. This could be attributed to the subjective nature of perspectives. 
Although cultures differ from one geographical area or group to the next, authors such as 
Liñán et al. (2013) have found a positive relationship between cultural factors and 
entrepreneurial intention of individuals. Hofstede (1991) further argues that culture is primarily 
shaped by the social environment of people. In terms of risk-taking, a mean of 4.93 was 
recorded, suggesting being 'unsure' tending towards 'slight agreement'. This suggests that the 
respondents did display the required attributes to a certain degree to pursue entrepreneurship 
despite its inherent risks. This finding is congruent with growing consensus among 
researchers (Harris et al., 2006; Dalborg et al., 2015; Humbert & Brindley, 2015) that women 
are more risk-averse compared to their male peers.  
Tipu (2017) suggests that individuals who are more likely to become entrepreneurs have lower 
levels of risk-aversion. A similar finding in terms of lack of agreement emerged for self-efficacy 
and entrepreneurial education, with a mean of 4.77 and 4.64, respectively. Overall, 
entrepreneurial intention and its predictors yielded a mean of 4.84, therefore despite displaying 
low levels of agreement, examination of predictors or independent variables is of importance. 
Liñán and Chen (2009) affirmed that entrepreneurial intentions can be determined by both 
cognitive or exogenous factors. As intention is a critical precursor of entrepreneurial behaviour 
(Martins et al., 2019), it can be driven by factors such as beliefs, culture, availability of 
resources, attitudes, and requisite skills and abilities (Malebana & Swanepoel, 2015).  
In terms of Section C of the questionnaire, most of the respondents (81.5%; n=163) indicated 
that they would like to own a business in the future, with catering and accommodation 
emerging as the preferred sector in which they would like to operate, followed by agriculture, 
chosen by 18.4% (n=30) respondents. 39.9% of respondents wished to operate a small 
business, followed by a micro business (38%).  
4.3. Correlation analysis 
The Pearson product-moment correlation coefficient was used to describe the relationship 
between the independent variables and the dependent variable. The results of the correlation 
analysis are presented in Table 3. Cohen (1988) states that the strength of a relationships can 
be considered small when r values fall in the range of 0.10 and 0.29, medium between 0.30 




Entrepreneurial intention: Perspectives from  






Journal of Contemporary Management 
DHET accredited 
ISSN 1815-7440 
Volume 17 Issue 2 
2020 
Pages 550-572 
Page 15  
 
Table 3:  Correlation of independent variables with entrepreneurial intention 
Scale N Pearson Correlation Sig. (2-tailed) 
Attitude Towards Entrepreneurship 200 0.923 0.000 
Factor 1: Cultural Perspectives Positive 200 0.684 0.000 
Factor 2: Cultural Perspectives Negative 200 0.179 0.011 
Risk-Taking Attributes 200 0.857 0.000 
Entrepreneurial Self-Efficacy 200 0.873 0.000 
Factor 1: Entrepreneurial education is not needed 200 0.144 0.041 
Factor 2: Entrepreneurial education is needed  200 0.394 0.000 
Source: Research findings 
The relationship between EI and AW indicated a significant, strong and positive correlation (r 
=0.92, p<0.000). This finding indicates that a stronger attitude towards entrepreneurship 
implies an increase in the EI of women. This finding is consistent other studies which had 
similar findings (Malebana, 2014; Dinc & Budic, 2016; Van Tonder, 2017; Meyer, 2018) and 
confirms H1. Similarly, EI and positive cultural perspectives displayed a significant, strong and 
positive correlation (r =0.68, p<0.000). This indicates that women would be likely to develop 
the intention to start a business if their cultural milieu encouraged entrepreneurial behaviour. 
This finding is in-line with other studies such as Liñán et al. (2013) and Alexander & Honig 
(2016) who found a positive and significant influence of culture on entrepreneurial intention 
through the antecedents of the TPB (personal attitude and perceived behavioural control), 
thereby confirming H4. The findings also compare favourably with that of Mungai and Ogot 
(2012) who found a significant influence of cultural norms on the development of 
entrepreneurial intention. Conversely, the relationship between EI and negative cultural 
perspectives did not indicate a statistically significant and positive correlation (r =0.18, p 
<0.011), indicating that a cultural perspective that does not promote women’s entrepreneurial 
behaviour does not affect entrepreneurial intent. Both risk-taking and self-efficacy displayed 
statistically significant and positive correlation, r=0.86, p<0.000 and r=0.87, p<0.000, 
respectively. Higher levels of self-efficacy and risk-taking attributes therefore increase 
entrepreneurial intention, confirming H3. These findings corroborate the work of other 
researchers who established a positive relationship between risk-taking attributes and the 
intention to start a business, thereby confirming H5 (Moraes et al., 2018; Dalborg et al., 2015). 
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education failing women entrepreneurs (r =0.14, p=0.041), as well as education needed for 
women entrepreneurs (r =0.39, p<0.000) was found, confirming H2. Walter and Dohse (2012) 
and Doan and Phan (2020) also found entrepreneurial education to positively influence 
entrepreneurial intention. However, these findings are contradicted by other studies which 
revealed that entrepreneurial education did not affect entrepreneurial intention (Khalifa & 
Dhiaf, 2016; Van Tonder, 2017). 
4.4. Regression analysis 
Having discovered the relationships between the independent and dependent variables in the 
preceding section, it is also of importance to establish the unique influence of these 
independent variables on the dependent variable. In-line with the objectives of this study, 
multiple regression was conducted to identify the predictor variables yielding the greatest 
influence on the dependent variable. Preliminary analyses were carried out to ensure that the 
assumptions of normality, linearity, multicollinearity and homoscedasticity were not violated. 
Three variables that did not meet the requirements included (i) attitude towards 
entrepreneurship, (ii) cultural perspectives: negative and (iii) entrepreneurial education fails 
women. The results of the regression analysis are indicated in Table 4.  
Table 4:  Entrepreneurial Intention Model summary 
R R Square Adjusted R Square Std. Error of the Estimate Durbin-Watson 
.922a 0.850 0.847 0.64349 1.952 
Dependent variable: Entrepreneurial Intention 
Predictors: Entrepreneurial Self-Efficacy, Risk-Taking Attributes, Cultural Perspectives: Positive and 
Entrepreneurial Education 
Source: Research findings 
The final model, which included cultural perspectives: positive, risk-taking attributes, 
entrepreneurial self-efficacy and education needed for women entrepreneurs, explained 85% 
of the variance (R2 =0.850) in entrepreneurial intention. This indicates that the variables in the 
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Partial Part Tolerance VIF 




0.144 0.049 0.118 2.958 0.003 0.711 0.209 0.083 0.492 2.031 
Risk-Taking 
Attributes 
0.370 0.063 0.348 5.824 0.000 0.879 0.387 0.163 0.218 4.594 
Entrepreneurial 
Self-Efficacy 







0.049 0.031 0.048 1.570 0.118 0.406 0.113 0.044 0.842 1.188 
Source: Research findings 
Results indicate that the variable that made the largest unique contribution to explain 
entrepreneurial intention was entrepreneurial self-efficacy (β=0.49), followed by risk-taking 
attributes (β=0.35) and cultural perspective (β=0.12). The finding on self-efficacy is in-line with 
findings by authors such as Saraih et al. (2018), while the finding for risk-taking is supported 
by authors such as Herdjiono et al. (2017) and those for cultural perspectives by Solesvik et 
al. (2014). The three variables also made a statistically significant unique contribution in 
predicting EI (0.000, 0.000 and 0.003, respectively). Results also indicated that 
entrepreneurship education needed for women entrepreneurs made less of a contribution 
(β=0.048), the factor was however not statistically significant (p=0.118). 
5. CONCLUSION AND IMPLICATIONS 
This study confirmed that women in the North West province in South Africa possess an 
intention to start their own business, albeit with a low level of agreement. The study also found 
that positive and strong relationships exist between entrepreneurial intention and attitude 
towards entrepreneurship, cultural perspectives, self-efficacy and risk-taking attributes. The 
relationship between entrepreneurial intention and entrepreneurial education was positive 
although its strength was weak. The study also found that self-efficacy, risk-taking attributes 
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Due to the positive influence of entrepreneurship education on EI, policy-makers are prompted 
to focus on the provision of such entrepreneurial education programmes at an earlier stage, 
ideally at school level, which is currently not standard practice in South Africa. This can 
establish entrepreneurship as a viable career path. Further, universities are prompted to 
introduce targeted entrepreneurship education programs across urban and rural South Africa.  
South African commercial banks should make their offerings such as loans, insurance and 
savings products more easily accessible to women wishing to start businesses and re-align 
currently rigid repayment structures. In the North West province, women with entrepreneurial 
intentions should be proactive in creating linkages in networks, or ideally, initiate such social 
networks.  
The study also faced some limitations, most prominently the cross-sectional nature, which did 
not allow for assessment of entrepreneurial intention over a period of time. Also, due to the 
employed convenience sampling approach, findings cannot be generalised. Future studies 
could include, through a longitudinal study and use of TPB, if women who had entrepreneurial 
intent translated the intent into new venture creation. Future studies could adopt a qualitative 
approach to provide further insights into the social standpoint of women concerning their role 
in business and society. 
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